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THE IMPACT OF OUR RESILIENCE PROGRAM

Our resilience program intervenes with the child victim of violence by providing
psycho-social and legal support.
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BY SOURCE OF REFERRAL PER REGION
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HIMAYA’S LEGAL PROTECTION UNIT 2% ARE REFERRED

PRIVATE SCHOOLS 2% VIA OUR HOTLINE AND E-HELPLINE?

PUBLIC SCHOOLS 0.10%
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MUNICIPALITIES 0.10%

UNITIN THE NORTH

IN 91% OF THOSE CASES, THE PERPETRATOR WAS A
MEMBER OF THE VICTIM’S FAMILY



THE IMPACT OF OUR

CBRD DEPARTMENT
CAPACITY BUILDING

AND RESEARCH & DEVELOPMENT
DEPARTMENT

PROFESSIONALS TRAINED BY THE
CAPACITY BUILDING & RESEARCH
& DEVELOPMENT DEPARTMENT

799

NUMBER OF IMPLEMENTED
CHILD PROTECTION POLICIES

9

Including American Community School Beirut (ACS)
& Beirut Evangelical School for Girls and Boys (BESGB)

THE IMPACT OF OUR
PREVENTION PROGRAM

Our prevention program is on-ground raising awareness and
teaching children, parents, and caregivers the psychosocial
life skills necessary to help prevent violence and better
protect themselves.
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DAWWI 3AL GHALAT
AWARENESS CAMPAIGN

hi | hed ion “D 3al Ghal CAMPAIGN
imaya launched an awareness campaign “Dawwi 3al Ghalat”
d Fele REACH

in a press conference, under the patronage of His Excellency

Mr. Saad Hariri, on the 27th of September, at the Grand Serall, in 1 MILLION +
the presence of Lebanese officials, celebrities, media representatives, INDIVIDUALS

and prominent Lebanese social figures.
Because child abuse happens every day behind closed doors,
the campaign aims to bring light into the darkness, by triggering

people to report cases of child abuse.

Glow-in-the-dark tattoos with the campaign’s |ogo “Dawwi 3al
Ghalat” were distributed to all press conference’s attendees to
put as a symbol of support, in addition to spreading the word

by sharing on social media, the video produced by himaya

The stunt featured 10 kids of different ages

following a cinema stunt, executed at a special fundraising : .
and genders, representing any child who

screening of Capharnaum movie, by renowned Lebanese

director Nadine Labaki. might be suﬂ:ering of abuse.

Moreover, an emotional call for action TVC
was launched on all Lebanese televisions,

in line with the campaign’s objective.



Cinema stunt featuring 10 kids during
special fundraising screening of Capharnaum movie
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himaya’s team who'’s fighting everyday to make child protection
aright all across Lebanon

Dawwi 3al Ghalat, glow in the dark tattoo
Dawwi 3al Ghalat TVC




DINNER FOR A CAUSE

As part of their efforts to secure a safe and non-violent

environment for children on the Lebanese territory,

himaya NGO held its annual fundraising dinner under the
patronage of Prime Minister Saad Hariri at the Pavillon
Beirut Seaside Arena, on Friday November Sth, in the presence
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of several political and social ﬁgures in addition to prominent
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media personalities.

The dinner featured entertainment acts, including a stunt by

kids and an auction to help himaya raise money for the cause.
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Dinner for a Cause

Kids performing a stunt during the dinner as part of Dawwi 3al Ghalat campaign




With the support of

Bank Audi  736R00P  Hypco

S8 Il
&8 - - BASSOUL.
sARA Villeroy&Boch HENEINE..

1967 1748

President of himaya NGO, Mrs. Vivianne Debbas
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Attendees putting on our glow in the dark Dawwi 3al Ghalat tattoos

to show support for the cause
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The UN Refugee Agency
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Servizio Sociale Internazionale — Svizzera
International Social Service — Switzerland
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